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Al Prompt Power for Well-Being

Introduction

WHAT IS A PROMPT?
A prompt is your instruction
to Al. The clearer, more
specific, and contextual, the
better the result.

An example of a poor prompt
might be: “Write an email
about stress management.”

A well-crafted prompt is a set
of precise instructions.

WE WILL USE THE
SIMPLE, POWERFUL
FRAMEWORK:
R-A-F-T™

» Role: Whois Al acting
as? e.g., Benefits
Communication Director.

« Audience: Who is the final
content for? e.g., Front-line
Managers.

« Format: How should the
output look? e.g., 3-column
table, 5-bullet list.

» Task: What exactly is the
goal? e.g., Write a T-week
plan.

Al OPTIONS

©

ChatGPT

¥ Claude

ChatGPT (OpenAl): The Strategist.
Best for brainstorming campaign
ideas, structuring plans, and analyzing
complex data.

Claude (Anthropic): The Writer. Best
for drafting natural, empathetic, and
human-sounding emails or difficult
HR/wellness communications.

Gemini (Google): The Researcher. Best
for reading large documents (like your
50-page benefits guide) and integrating
with your existing Google workspace.

Grok (xAl): The Trend-Spotter. Best
for real-time access to current events
and social sentiment as well as being
maximally truth-seeking without bias.

ETHICAL

CONSIDERATIONS

1. NEVER input confidential
data. (Treat everything as
public.)

2. ALWAYS fact-check
3. Do not rely on medical info

4. Humanize and edit. Al
gives you a draft; you give it
heart and context.

5. Cite sources or
acknowledge Al use where
appropriate.

6. Environmental impact

ABOUT AMERICAN
INSTITUTE FOR

PREVENTIVE MEDICINE
AIPM has been a leading
provider of well-being
programs and content since
1983. It is highly regarded

for its program quality,
engagement, credibility, and
industry-leading customer
support.

AIPM supports organizations

of any size in the following

areas:

+ Health & Well-Being
Content Licensing

« Well-Being Platform
Programs

 Health Coaching

You can learn more at
HealthyLife.com.
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Al Prompt Power for Well-Being

Prompt template

Use these

prompts as is TOPIC: The Strategic oo
or change the “Onboarding” Interview

Role, Audience, (Context Building)

Format, and Task

Goal: “Train"” the specific Al chat instance

to meet your : on your company’s unique culture,
- i demographics, and pain points so future
SpeCIfIC needs. § outputs are perfectly tailored.

Use Case: The very first time you use
ChatGPT/Gemini/Claude/Grok, or when
starting a fresh strategic planning session.

Role: Act as a Senior Wellness Strategy Consultant and Al
Implementation Specialist.

Audience: Me (The Wellness Program Manager).

Format: A guided, interactive interview. Ask me one question at a time.
Wait for my answer before asking the next question.

Task: Conduct a brief “Needs Assessment” to understand my
organization. Ask 5-7 targeted questions covering: (1) Industry
& Demographics, (2) Top 3 Employee Health Risks, (3) Current
Communication Challenges, (4) Budget/Resource Constraints,
and (5) Leadership Style. Once | have answered all questions,
generate a “Strategic Wellness Profile” summary and suggest 3
specific ways | can use Al to solve my biggest current hurdles.
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Al Prompt Power for Well-Being

Prompt template

Use these

prompts as is TOPIC: The Scannable oo
or change the Benefits Overview

Role, Audience, (High-Density Info)

Format, and Task Goal: Create a simple, quick-read

to meet your : summary of a complex benefit

. (e.g., EAP, Financial Coaching).
specific needs.
Use Case: Benefits enrollment
guides, intranet pages.

Role: Act as a Benefits Communication Director.

Audience: All employees, but specifically targeting those with low
benefits literacy.

Format: A 4-section visual guide using: (1) A punchy Headline, (2) A
3-bullet “Why You Should Care” list, (3) A “How to Access”
2-step guide, and (4) The single Call-to-Action link.

Task: Summarize the company’s Employee Assistance Program (EAP)
by focusing on its **confidentiality** and **ease of access**.
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Prompt template

Use these
prompts as is TOPIC: The Behavior Change oo
or change the Campaign (Habit Building)

Role, Audience, . . . .
: Goal: Design a week-long micro-campaign
Format, and Task to initiate a specific healthy habit.

to meet YOUI’ Use Case: Internal social feeds (Slack,
speciﬁc needs. 5 Teams), daily email blasts.

Role: Act as a Certified Behavioral Scientist and Wellness Coach.

Audience: Desk-bound employees who need reminders to move and
prioritize focus.

Format: A 5-day campaign in a table format (Mon-Fri) with columns
for: ‘Day’, ‘The Micro-Habit (3 min Max)’, and ‘The Performance
Benefit (Why It Works).’

Task: Draft a campaign for “Digital Detox” that promotes two
10-minute breaks per day and explains the cognitive benefit of
each break.
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Prompt template

Use these
prompts as Is TOPIC: The Leadership Buy-In oo
or change the Pitch (Strategic Alignment)
RO[e’ AUdIence' Goal: Convert wellness data into
Fo rmat, and Task language that resonates with leadership
: (finance, HR).
to meet your
speciﬁc needs. 5 Use Case: Quarterly reports, executive

summaries, budget proposals.

Role: Act as a Strategic Human Capital Analyst.

Audience: The Executive Leadership Team, focusing on financial
metrics and risk mitigation.

Format: A concise, single-paragraph Executive Summary,
immediately followed by a 3-row, 2-column table showing
‘Metric’ and ‘Calculated ROI/Cost Avoidance’ from the Q3
Wellness Program.

Task: Summarize the Q3 data to show the financial impact of
reduced sick leave and improved employee retention.
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Prompt template

Use these
prompts as is TOPIC: The Engaging .o
or change the Program Naming (Branding)
ROle' Audlence, : Goal: Generate memorable, marketable
Fo rmat, and Task names and taglines for new wellness
f initiatives.
to meet your
Speciﬁc needs. 5 Use Case: Program launch branding,

communications strategy.

Role: Act as a Benefits Branding and Marketing Specialist.

Audience: Gen Z and Millennial employees who prefer modern,
authentic, and non-corporate language.

Format: A 5-option list. Each option must include a catchy Program
Name, a short Tagline, and a brief description of the
program’s focus (e.g., financial stress).

Task: Generate names for a new financial well-being program
designed to help employees tackle student loan debt and
build emergency savings.
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Prompt template

Use these
prompts as is TOPIC: The Manager oo
or change the Conversation Guide

Role, Audience, (Support & Training)
Format' and TaSk Goal: Equip managers with non-
to meet your ' clinical language to support

. struggling employees.
specific needs.

Use Case: Manager training,
internal resource guides.

Role: Act as a Certified Mental Health First Aid Instructor.

Audience: Front-line Managers who need actionable, non-clinical steps
to support team members exhibiting burnout signs.

Format: A 3-section list: (1) What to Say (Use only ‘I statements), (2)
What NOT to Say (Avoid judgment), and (3) The 2 Resources
to Offer (EAP and HR).

Task: Draft a script and talking points for a manager to approach a
high-performing employee who has recently missed multiple
deadlines.
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Prompt template

Use these
prompts as is TOPIC: The Culture oo
or change the Spotlight (Storytelling)

Role, Audience, : o

: Goal: Draft a story or interview
Format, and Task to humanize wellness and show
to meet your : leadership commitment.

speciﬁc needs. ; Use Case: Internal newsletters,
: intranet blogs.

Role: Act as a Corporate Storyteller and Feature Writer.
Audience: All employees, promoting a culture of work-life integration.

Format: A 300-word blog post written in a conversational first-
person perspective.

Task: Write an interview-style post with the CEO about their
personal strategy for disconnecting after work and the
value they place on employee time off.
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Prompt template

Use these

prompts as is TOPIC: The Gamified oo
or change the Challenge Builder

Role, Audience, (Engagement & Fun)

Format, and TaSk Goal: Create a fun, competitive,

t0 meet your ' and low-barrier-to-entry challenge.

specific needs. § Use Case: Wellness challenge

registration, team building.

Role: Act as a High-Energy Engagement Specialist.
Audience: Remote employees across different time zones.

Format: A 4-week challenge itinerary presented in a nested list format.
Each week should have a theme and a participation goal.

Task: Design a four-week “Global Movement Challenge” where the
goal is to track minutes of activity, focusing on non-traditional
movement like dancing, gardening, and stretching, not just
running.
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Prompt template

Use these
prompts as is TOPIC: The Anti-Burnout oo
or change the Checklist (Proactive Health)
RO[e’ Aud lence, : Goal: Create a preventative tool for
Fo rmat, and Task employees to assess and mitigate their

: risk of burnout.
to meet your
speciﬁc needs. : Use Case: Wellness assessment, self-

: audit tool.

Role: Act as an Occupational Health Specialist.

Audience: All employees, encouraging proactive self-care.

Format: A self-assessment checklist with five clear ‘Signs of Burnout’
followed by five specific ‘Mitigation Actions.’

Task: Create a simple, anonymous “Burnout Self-Audit” that helps
employees identify early signs of chronic stress related to
workload, lack of control, and perceived unfairness.
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Prompt template

Use these
prompts as is TOPIC: The Financial Impact oo o
or change the Reporting (ROI Quantification)
RO[e’ Aud lence, Goal: Quantify the financial return on
Fo rmat, and Task investment (ROI) of wellness programs for
to meet your : executive review.
speciﬁc needs. § Use Case: Quarterly/Annual budget

: reviews, securing funding for program

expansion, executive presentations.
Role: Act as a Strategic Financial Analyst specializing in Human

Capital ROL.

Audience: The Executive Vice President (EVP) of Operations (must focus
exclusively on financial metrics, costs, and risk mitigation).

Format:  Two parts: (1) A markdown table with exactly four columns:
‘Metric,’ ‘Result,’ 'Y-0-Y Trend,” and ‘Strategic Implication
(Financial)’; (2) A concise, two-paragraph Executive Narrative
Summary.

Task: Analyze raw program data and calculate the Q3 financial
impact, including Program ROI, Cost Avoidance (sick days
at $250/day), and projected savings (avoided turnover at
$15,000/turnover).

[INSERT RAW DATA HERE]
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